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SEKSE ≠ GENDER

Gender
= concept

Gender mainstreaming
= strategie

Gendergelijkheid
= doel
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Gender in research 

as a mark of excellence
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Fixing the ‘Leaky Pipeline’
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Gender dimension of research
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Gender in the research cycle

Toolkit Gender in EU-funded research

Case studies from nine research fields prepared by experts in 
that particular field:
1. health
2. food, agriculture and biotechnology
3. nano sciences, materials and new production technologies
4. energy
5. environment
6. transport
7. socio-economic sciences and humanities
8. science in society
9. specific activities of international cooperation
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The business case?

Gender in content:
• Quality
• Relevance

Equal opportunities:
• The best teams
• The best talents

http://www.yellowwindow.com/genderinresearch/

We are looking for partners: 
• to promote the toolkit and training sessions

• to host training sessions 

Project team

� Yellow Window Management Consultants

� Engender

� Genderatwork


